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Assessment: 

The first interview or professional visit since May was absolutely incredible. Having 

worked with Mr. Kastner for a semester, we focused mainly on partnership marketing. But now 

as the sports marketing spectrum opened, his knowledge will be extremely significant in my 

decision making process. Throughout the interview, we discussed all the different subsections of 

sports marketing. While many of them are connected, the entire industry is so open that the 

opportunities are endless. Of the twenty discussed specializations, there were four that absolutely 

caught my eye. The conversation then proceeded to an in depth explanation of such focuses. 

The information about the different aspects is extremely significant towards my thought 

process when selecting a focus for this years independent study. As Mr. Kastner explained all the 
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different aspects, one of the key thoughts in my mind was how to connect all of this with the 

partnership marketing experience I gained from last year. After spending all the time with Mr. 

Kastner on partnerships and sponsorships, one of the goals for this year is to apply that 

experience into whatever product is created this year. Being able to combine two years of sports 

marketing experience shall show colleges and future employers how prepared and 

knowledgeable I am to ensure success in the professional world. Therefore while having a basic 

understanding of all these concepts, research now needs to be conducted in order to obtain a 

much deeper analysis prior to finding a mentor and a focus. And while this research is being 

conducted, one “filter” or requisite is how to connect partnerships with the certain aspect of 

sports marketing. While this may take some extensive creative thinking it will serve to 

substantial towards my professional career. 

In addition to selecting a focus, Mr. Kastner and I discussed the final product and how I 

can make something real that is applicable to sports marketing organizations. While last year 

served to be an amazing experience, having a hypothetical final product was extremely 

disappointing. Therefore, determined to not make the same mistakes, I hope to utilize the 

information gained from Mr. Kastner and other professionals in order to create a real applicable 

product that shall benefit an organization or a community, or even Frisco ISD. In order to do this 

the first steps need to be completed properly such as the original work and the initial planing 

stages. One of the issues with last year’s product was the lack of organization and structure. 

Everything was a rough idea and no steps were taken to ensure success with the product. 

However this year, I am determined to change this by keeping the end goal in mind throughout 

every step of the process. 
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In conclusion, learning from Mr. Kastner as always is just an incredible opportunity. He’s 

such an experienced and knowledgeable professional that has contributed to my sports marketing 

career greatly. While only working in about three or four aspects of sports marketing, he was 

able to explain all twenty in order to stimulate the thinking process. The interview has now 

provided a much deeper understanding as to what the next step is. First more in depth research 

needs to be conducted in the four or five aspects I have chosen, as well as looking directly for 

professionals in those specific sub sections. Ultimately, there is immense potential for this year 

as unlike last year, the goals are specific and clear, and the experience I already have shall 

enhance the entire independent study for this year. 


